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Why Hire an Agency?

Professional experts

They can be ears and eyes

Leverage relationships for the client
Resources

Why re-invent the wheel?
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MAYA’s work for the

Department of Navy

Annual Secretary of the
Navy Energy Awards
Ceremony




/ Quarterly Energized Newsletter \

New Photovoltaic System Largest in
sty | the Country among Federal Agencies
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Local and National Media
Outreach
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Program Materials Including General
Video and Brochure




A Vision for Decreased

Dependence on Foreign Oil
and a Cleaner Environment

The US. Department of Navy's {DoN) encrgy
elficiency efforty are protecting our nation's vital
inatural resources af a time when the United States
relies eavily on foreign sources of energy, The
Dol Energy Program bs moving America toward
a more sustainable future by conserving energy
revources and mproving environmental quality,

The DolN's Encagy Program has been instrumental
in helping the Navy and the Marine Corps reach
its energy reduction goals, and reduce greenhovse

trows anide (NO) emissions.
Program has saved taxpayers

several million dollars per year.
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AWARDS

Each year the 118, Department of Energy’s Federal

Energy Management Program (FEMT) gives awards

ta hanor fedenil agencies who achieve significant

energy oF water savings. The awards are given not

only for rediscing energy and water usage, but alio

1o those who have Introduced innovazive energy or

weater comservation fechnologics.

= The DalN wan 30 percent of the FEMP awards
presented Last year,

= The DalN wan an “Owstanding Performance®
Presidential Award for Leadership in Federal
Energy Management.

= The DalN won a Star of Energy Efficiency Award
presented by the Alliance o Save Energy.

= Eight Navy and Marine Corps bases, a squadeon,
and Navy ships have been named world leaders
i energy comscrvition.
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The Department of the Navy's Energy Program Goals

5 peruemt by 2010
ke of petrolewsn by vwinddiing b tavaial
3¢ emergy foel, plus wrive v e Jew fuel

* Reducr water consumpiion and cncrgy awe in buildings.

+ archase Energy Star™ energy efficient applisnces and caher
el phaty
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ficility buildings
+ Expuatd e It cycle, con effictive e of reocwable cucrgy

Energy Program Accomplishments

* Since checric moton conmume more thn half of the nassoa’s
ebectructy, the: DoN s replaced tiauy obd, sefficent oaes
wieh more efficiens modely svng emergy and dollan,

I Washigmsn, D at the Navy Yard, all vehiches are able
s0 e on alecrnative facl, snch s mamural gay or ethancd
These 28 vehicles combuned ke aver 6,000 sips arnd
their arca cach yrar, Rescanch i also underway o cxplone
the posential of g fsel el and bio-diese (very wi) el

ab an alerrmatve o gaoline snd replar died

el pvesnd 867 mirsric oo of greenbue gases anmaslly
+ The Do inealled three 225 K% wind rarblscs on San
Clemeutr luland ssil 0 praduces 13 pereem of the nlesd's

+ The ThoN's 270 MW peothormul poser plas st NAWS,

Cling Lake, Californa, has peoeraied 2o millon MWH
¢ i1y baceprssn. Thas power plant I provided encagh

e o powet 180,000 homes aearly pollition fee

National Awards

LS. Department of Enargy

Energy Efficiency and Renewable Energy

ALLTANCE TO

SAVE ENERGY

Setting an Example




Media Tips

Once | have the media interested in my story, how do
| get my point across?

If 1 hold a news conference, how should | be prepared?

Why should | consider a media expert to assist me in
media relations?
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What is the first step in planning a media relations
effort?

What media material should | prepare?
How do | get the media to cover my story?

Can | approach television, print, and radio media in
the same manner?

Give me your problems,

| will give you solutions







