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Our 4 Goals
Why Hire an Agency?

MAYA’s work for the Department 
of Navy

Media Relations Tips

Problems vs Solutions
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Attitudes Towards
GENERAL MEDICAID CONSUMERS

Why Hire an Agency?

• Professional experts

• They can be ears and eyes

• Leverage relationships for the client

• Resources

• Why re-invent the wheel?



3

MAYA’s work for the 
Department of Navy

Annual Secretary of the 
Navy Energy Awards

Ceremony
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Quarterly Energized Newsletter

Local and National Media 
Outreach
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Program Materials Including General 
Video and Brochure
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National Awards
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Media Tips

• Once I have the media interested in my story, how do
I get my point across?

• If I hold a news conference, how should I be prepared?

• Why should I consider a media expert to assist me in
media relations?
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• What is the first step in planning a media relations
effort?

• What media material should I prepare?

• How do I get the media to cover my story?

• Can I approach television, print, and radio media in
the same manner?

Give me your problems,
I will give you solutions
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thanks


